Key Brand Elements

Introduction

Jeeves is the first brand character to emerge from the Internet and embodies the Ask Jeeves brand. As a core brand element, Jeeves is far more than a representative of Ask Jeeves. He communicates our company's promise by personifying the values we offer our users. Similarly, our distinctive logotype, our Ask button and our question box are central to communicating our brand. Each lets people know to expect an experience that is simple, relevant, human and very Ask Jeeves. 

Clear and consistent use of our core elements is important to avoid creating confusion or undermining the Ask Jeeves brand.

[image: image1.jpg]



Logotype

The Ask Jeeves logotype, used by itself or with the Jeeves character is an identifier of an Ask Jeeves product or property. The typeface in the Ask Jeeves logotype is not a font. It is a single-instance lettering treatment and should never be adapted for other uses.

The service mark, Ask Jeeves is a registered service mark of Ask Jeeves, Inc.
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Clear Space

Core brand elements should be given a minimum clear space of 120%. For example, an element that measures 10x15 pixels would fit in a space that measures 12x18 pixels (20% larger than the element).

Online: 120%
   Print: 120%
Clear space around our logo and logotype protects our brand from being diluted by, or confused with, the content and images that surround it.




[image: image4.jpg]



Minimum Size

0nline: 35 pixels wide by 17 pixels high

   Print: 1/2" wide
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Colors

The colors of our core brand elements are bold, eye-catching and memorable, and translate well across different mediums.

0nline

	
	
	Hex
	RGB

	

	Red
	CC0000
	204-0-0

	

	Black
	000000
	0-0-0

	

	Gray
	999999
	153-153-153


Print

	
	
	CMYK
	Pantone

	

	Red
	0-91-76-6
	186

	

	Black
	0-0-0-100
	426

	

	Light Gray
	0-0-0-20
	Cool Gray 7





Click for the complete Ask Jeeves color palette
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Background Colors

In print, a brand element may remain visible in front of a dark background color, but online the brand element quickly looses contrast and becomes obscured.

Use the approved background color palette shown below, and use the reversed Jeeves, white instead of black lettering, in the Ask Jeeves logotype. Never use red or black as a background color in your design.
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When using the logotype on dark background colors, maintain the following minimum sizes: 

Online: 80x39 pixels

   Print: 1/2" wide

Click for the complete Ask Jeeves color palette
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Do's and Don'ts

Our brand strength depends on consistent use of the Ask Jeeves brand in all designs. All brand elements must therefore be used according to the following rules: 

(Don’t change any of the colors of the Jeeves character, Ask Jeeves logotype or the Ask button.

(Don’t place the logotype over dark, black or red backgrounds (except where noted in Core Brand Elements).

(Don’t change the proportions of the Jeeves character, logotype or the Ask button.

(The Jeeves name, character and/or caricature cannot be used in connection with any advertising related to sexually explicit material, firearms, explosive devices, tobacco, illegal drugs, products whose sale or possession is prohibited by the laws of the United States or United Kingdom or any part thereof, or services the provision or procurement of which is prohibited by any of those laws.

(Additionally, the Jeeves name, character and/or caricature can not be used (1) in a manner that would constitute an endorsement by Jeeves, (2) in conjunction with a master, (3) in conjunction with any other character, unless approved in writing by Ask Jeeves' Legal Department. 

(Also review the general guidelines found in General Do’s and Don’ts.




[image: image12.jpg]



User Interface 

UI Subheadline

UI content TBA soon.
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Ask Button 

The Ask button should always be red with white letters. Note that the Ask button doesn't have an exclamation point and the top of the “k” is open.




Please review the guidelines regarding use of the service mark (SM).

Clear Space

Core brand elements should be given a minimum clear space of 120% (i.e., 20% larger than the element).

Online: 120%
   Print: 120%
Clear space around the Ask button protects our brand from being diluted by, or confused with, the content and images that surround it.
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Minimum Size

Online:

The minimum size of the Ask button on the Ask.com homepage is 46 pixels wide by 22 pixels high.




When using the Ask button on Ask Jeeves customers' Web sites, the minimum size should be at least 40 pixels wide by 19 pixels high.




For all other instances, the minimum size of the Ask button is 30 pixels wide by 19 pixels high.




Print:
5/16" wide by 3/16" high
With “sm”: 1/2" wide by 1/4" high
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Colors 

The colors of our core brand elements are bold, eye-catching and memorable, and translate well across different mediums.

Online
	
	
	Hex
	RGB

	

	Red
	CC0000
	204-0-0

	

	Black
	000000
	0-0-0

	

	Gray
	999999
	153-153-153




Print
	
	
	CMYK
	Pantone

	

	Red
	0-91-76-6
	186

	

	Gray
	0-0-0-40
	Cool Gray 7


Click for the complete Ask Jeeves color palette
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Background Colors

In print, a brand element may remain visible in front of a dark background color, but online the brand element quickly looses contrast and becomes obscured.

Use the approved background color palette shown below. Never use red or black as a background color in your design.
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When using the Ask Button on dark background colors, maintain the following minimum sizes:

Online:  30x19 pixels

Print: 5/16" wide by 3/16" high

Click for the complete Ask Jeeves color palette
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Do's and Don'ts

Our brand strength depends on consistent use of the Ask Jeeves brand in all designs. All brand elements must therefore be used according to the following rules about the Ask button: 

(The Ask button always goes on the right-hand side of the question box.

(The Ask button always goes to the left of a question on the Reply page.

(Don’t use the Ask button as a logo.

(Don’t use beveled graphic elements.

(Don’t change any of the colors of the character, logotype, or the Ask Button.

(Don’t change the proportions of the Jeeves character, logotype or the Ask button.

(Don’t use the oval shape of the logotype or the Ask button for anything else.

(Don’t place the Ask button over dark, black or red backgrounds (except where noted in Core Brand Elements)

(Ask Jeeves is a registered service mark of Ask Jeeves, Inc. Please review the guidelines regarding use of the service mark (SM). 

The following examples demonstrate how not to modify the Ask Button:

Also review the general guidelines found in General Do’s and Don’ts.
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Question Box 

Lockup with Question Box

The Ask button should always appear on the right-hand side of the question box. The interior of the box should be white, and there should be space for at least 45 characters, including spaces.

The height of the Ask button should be no more or less than 20% of the height of the question box. The space between the Ask button and the question box should be a minimum of approximately 2% of the overall width of the question box. Any text that appears within the question box must be left justified.
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The question box’s border has a 3-pixel green line on the outside and a 2-pixel black rule on the inside.

Online
	
	
	Hex

	

	Green
	CCCC99

	

	Black
	000000




Print
	
	
	CMYK
	Pantone

	

	Green
	0-0-24-15
	5865

	

	Black
	0-0-0-100
	426
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Logotype with Jeeves

The Ask Jeeves character lockup includes the figure of Jeeves, either standing (full) or from the waist up (half), and the Ask Jeeves logotype. The lockup may face either left or right, as shown below. 
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Clear Space

Clear space around our logo protects our brand from being diluted by, or confused with, the content and images that surround it. The clear space requirements for the full and half character lockups appear below. 

Full




Clear space for the character lockup on the Ask.com homepage

As rendered in Microsoft Internet Explorer 5.x in Windows, the amount of clear space around the full character lockup must equal a minimum of 10 pixels at the top and 8 pixels at the left. All other instances require clear space of 120%. See diagram below.





Print

The full-character lockup should be given a minimum clear space of 120% (i.e., 20% larger than the character itself). 

Half

Online

The half-character lockup should be given a minimum clear space of 120% (i.e., 20% larger than the character itself). Clear space, print: 120% 
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Minimum Size

Full




 HYPERLINK "" 

     


 Online: 122 pixels wide by 120 pixels high

        Print: 33/64" wide by 1 1/2" high
Half


  
         


   Online: 118 pixels wide by 15 pixels high

       

          Print: 3/4" wide by 11/32" high
[image: image32.jpg]



Colors

The colors of our core brand elements are bold, eye-catching and memorable, and translate well across different mediums.

Full

The following colors must be used with the full-character lockup: 

	
	
	Hex
	RGB

	

	Red
	CC0000
	204-0-0

	

	Black
	000000
	0-0-0

	

	Gray
	999999
	153-153-153

	

	Light Gray
	CCCCCC
	204-204-204

	

	Dark Gray
	333333
	51-51-51

	

	Flesh Tone
	FFE8EE
	255-232-238




Print
	
	
	CMYK
	Pantone

	

	Red
	0-91-76-6
	186

	

	Black
	0-0-0-100
	426

	

	Light Gray
	0-0-0-20
	Cool Gray 3

	

	Gray
	0-0-0-40
	Cool Gray 7

	

	Dark Gray
	0-0-0-80
	425

	

	Flesh Tone
	0-9-7-0
	705







 INCLUDEPICTURE  \d "C:\\My Documents\\Ask Jeeves\\Global Jeeves Branding Site\\GJ-root-folder\\images\\BfullJeevesr.gif" \* MERGEFORMATINET 


Half

The following colors must be used with the half-character lockup:

Online
	
	
	Hex
	RGB

	

	Red
	CC0000
	204-0-0

	

	Black
	000000
	0-0-0

	

	Gray
	999999
	153-153-153

	

	Light Gray
	CCCCCC
	204-204-204

	

	Dark Gray
	333333
	51-51-51

	

	Flesh Tone
	FFE8EE
	255-232-238




Print
	
	
	CMYK
	Pantone

	

	Red
	0-91-76-6
	186

	

	Black
	0-0-0-100
	426

	

	Light Gray
	0-0-0-20
	Cool Gray 3

	

	Gray
	0-0-0-40
	Cool Gray 7

	

	Dark Gray
	0-0-0-80
	425

	

	Flesh Tone
	0-9-7-0
	705







 INCLUDEPICTURE  \d "C:\\My Documents\\Ask Jeeves\\Global Jeeves Branding Site\\GJ-root-folder\\images\\BhalfJeevesr.gif" \* MERGEFORMATINET 


Click for the complete Ask Jeeves color palette
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Background Colors

In print a brand element may remain visible in front of a dark background color, but online the brand element quickly loses contrast and becomes obscured. 

Use the approved background color palette shown below, and use the reversed Jeeves, white instead of black lettering, in the Ask Jeeves logotype. Never use red or black as a background color in your design. 

Full



When using the full-character lockup on dark background colors, maintain the following minimum sizes:

Online: 150x149 pixels
   Print: 33/64" wide by 1 1/2" high
Half



When using the half-character lockup on dark background colors, maintain the following minimum sizes: 

Online: 150x69 pixels
   Print: 3/4" wide by 11/32" high
Click for the complete Ask Jeeves color palette
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Do's and Don'ts

Our brand strength depends on consistent use of the Ask Jeeves brand in all designs. All brand elements must therefore be used according to the following rules about the character lockup: 

(Keep the “Ask” and the “Jeeves” logotype lettering together. Don’t rearrange them or use them separately.

(Don’t change the proportions of the Jeeves character, logotype or the Ask button.

(Always include the service mark (SM) with the “Ask Jeeves” logotype.

(Respect the minimum clear space area around the brand elements as detailed in these guidelines.

(Don’t use the Jeeves character by itself as a logo.

(Don’t change the relationship of the Jeeves character and the logotype.

(Don’t alter the proportions of the Jeeves character or the Ask Jeeves logotype.

(Don’t alter, edit or execute illustrations of the Jeeves character in any way.

(Don’t change the pink skin tone of Jeeves.

(Don’t use old Jeeves art. There are many older versions of Ask Jeeves logos, such as ones in which the lines don’t match up when enlarged or the dreaded “pencil neck” Jeeves that escaped before it was corrected. These old versions have subtle differences from the “official” version and should be retired upon discovery.

(Don’t place the character lockup over dark, black or red backgrounds.

(The Jeeves name, character and/or caricature cannot be used in connection with any advertising related to sexually explicit material, firearms, explosive devices, tobacco, illegal drugs, products whose sale or possession is prohibited by the laws of the United States or United Kingdom or any part thereof, or services the provision or procurement of which is prohibited by any of those laws.

(The Jeeves name, character and/or caricature cannot be used (1) in a manner that would constitute an endorsement by Jeeves, (2) in conjunction with a master, or (3) in conjunction with any other character, unless approved in writing by Ask Jeeves’ Legal Department. 

Also review the general guidelines found in General Do’s and Don’ts. 
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Supporting Brand Elements

Introduction

If our brand is a promise — the promise to uphold our core values — then a consistent “look and feel” serve as the tangible symbols of that promise. Beyond Jeeves, our logotype and the Ask button, our brand is supported by the typography, images and colors that we traditionally use. This section outlines the supporting elements that make up the crucial infrastructure of the Ask Jeeves brand.

Color

Color is a key element in establishing a brand. For example, when most people see the red of a Coca-Cola can or the yellow of a Kodak box, they automatically associate the color with a brand. Consistent representation of our brand colors will, over time, create a similar brand preference for Ask Jeeves.  The various Ask Jeeves color palettes work together to create specific effects and have been chosen carefully. Use no more than four colors from any one palette in any design.
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Typography

Metro and Electra are the standard typefaces for use on all Ask Jeeves publications and products, whether online or in print. A brief description of each font and its proper usage follows. 

Online vs. Print

Online typefaces depend on the fonts already installed on a user’s computer. Nearly all personal computers have Times Roman, Arial/Helvetica, Courier, Verdana, Georgia, Trebuchet and MS Comic Sans.

Any other fonts, including Metro and Electra, have to be made into GIF files and placed on a Web page as a graphic. This type of font use is often referred to as “GIF type.”

Because presenting GIF type for all text is impractical, pre-installed fonts are used most of the time. GIF type, therefore, is used for accent, labeling, headlines and display.

Computer monitors use extremely low resolution, around 72 dpi, which makes online text less legible than print. Smaller font sizes are especially likely to become unreadable online.

Anti-aliasing is often desirable when creating GIF type, which makes it even less readable at smaller sizes. To ensure legibility online, installed computer fonts must be larger than for print, and GIF type must be even larger.

Resources

Although the Ask Jeeves font palette uses some of the best type design available, a font by itself doesn’t automatically produce good typography. There are several excellent books on typography, such as The Elements of Typographic Style by Robert Bringhurst.

Also, if you live in the San Francisco Bay Area, a class called “Typography and Typographic Design,” taught by Alistair Johnston at the University of California, Berkeley Extension, is one of the best available. 
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Metro

Linotype Metro Two (Lite, Medium, Black)

Use Metro for navigation, labeling, headlines and display. Let the font be the font. Except for isolated instances approved by Ask Jeeves, Metro should not be manipulated, such as by using fake lowercase caps, height and width distortion, or fake italics or oblique.

Metro was chosen for its flexibility. It can be used for stylized display and for highly utilitarian uses, such as navigation labeling and readable text. It maintains a quiet elegance and legibility at both small and large sizes across print, broadcast, and online media.

Metro reflects the style of the 1920s and 1930s without being overdone, and it works well in contemporary design settings. The three weights offer a good range of color for the Jeeves design strategy.



Typeface Do’s and Don’ts

In addition to the general graphics guidelines, the following examples demonstrate some do’s and don’ts:

Do:





Don’t:



Also review the general guidelines found in General Do’s and Don’ts.

Metro’s History
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Designed by William Addison Dwiggins between 1929 and 1930, Metro was used for display and short text passages for magazine and newspaper ads.

In creating Metro, Dwiggins was influenced Edward Johnston’s famous 1920s typeface, London Underground, which was used by the London Underground transit system for signs, maps and printed ephemera, such as train schedules. Another likely influence on Dwiggin’s Metro was Eric Gill’s typeface, Gill Sans. 

Online

Minimum type size

Upper and lowercase: no less than 11 points

All caps: no less than 10 points

Letterspacing

All caps: When using all caps at 12 points and above it is often not necessary to add letterspacing (or use very little of it) to increase legibility. Below 12 points, or whenever necessary, use only enough letterspacing to make the text legible.

Lowercase: Lowercase letterspacing can be used for Web work to improve legibility.

Print

Minimum type size

Upper and lowercase: no less than 6 points

All caps: no less than 5 points

Letterspacing

All caps: Use letterspacing only when necessary to increase legibility.

Lowercase: Lowercase letterspacing is not to be used either for print or for effect.

Licensing Logistics

The Metro Two (Lite, Medium and Black) family of fonts can be purchased directly through the Linotype foundry: http://www.linotypelibrary.com.
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Electra

Linotype Electra 1 & 2 (all styles)

Use Electra for display that requires serif type. Use display instances wherever possible (i.e., where the display text will be legible). Also use Electra for text type in printed materials.

We have chosen Electra because as a text type it provides excellent legibility at small sizes on the Web (GIF type). Its family offers a wide array: true-cut lowercase caps, old style figures, perfectly kerned display fonts, plus regular, italic, bold and bold italic. In both text and display usage, Electra maintains its warmth, elegance and functionality.

Let the font be the font. The display fonts should be no smaller than 14 points and rarely need kerning. (If in doubt, don't kern.) Except for isolated instances approved by Ask Jeeves by contacting brand@askjeeves.com, Electra should not be manipulated, such as by using fake lowercase caps, height and width distortion, or fake italics or oblique.





Typeface Do’s and Don’ts

In addition to the general graphics guidelines, the following examples demonstrate some do's and don'ts:

Do:






Don’t:
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Also review the general guidelines found in General Do’s and Don’ts.

Electra's History
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Online

Minimum type size

Display: 18 points

Regular: 16 points

Letterspacing

All caps: For text, use true-cut lowercase caps with the default letterspacing. For headlines and titles, expand the letterspacing to increase legibility.

Lowercase: Lowercase letterspacing can be used for Web work to improve legibility.

Print

Minimum type size

Display: 14 points

Regular: 6 points

Letterspacing

All caps: For text, use true-cut lowercase caps with the default letterspacing. For headlines and titles, expand the letterspacing to increase legibility.

Lowercase: It is not to be used for print. Do not use letterspacing on lowercase letters for effect.

Licensing Logistics

The Metro 2 (Light, Medium, and Black) family of fonts can be purchased directly through the Linotype foundry: http://www.adobe.com or http://www.linotypelibrary.com.
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Licensing Logistics

Metro Two (Lite, Medium and Black) as well as the Electra family of fonts can be purchased directly through the Linotype foundry:

http://www.linotypelibrary.com.

The Electra family of fonts can also be purchased from Adobe:

http://www.adobe.com.

_1069637943.doc
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